
Introduction to Instagram 
for Small Museums



Benefit of Instagram for Museums
Using Instagram to promote a small museum offers numerous benefits, especially for visually-driven storytelling 
and connecting with a younger audience. Here are the key advantages:

• Visual storytelling
• Reaching younger audiences
• Engagement through Stories and Reels
• Community building and interaction with loyal followers
• Showcasing unique perspectives of the museum
• Highlighting events and exhibits
• Insights and analytics
• Enhancing brand aesthetic
• Boosting web traffic and ticket sales



Your Museum’s Instagram Profile

Choosing the right profile picture
Use your museum’s logo or an eye-catching 
image that represents your museum’s identity.

Adding essential information about your museum
Craft a concise bio that reflects your museum’s mission. Include 
your museum’s location, website link, and operating hours. Add 
a call-to-action like “Visit us!” or “Explore our latest exhibit!”



Understanding Instagram’s Features
Instagram is primarily a platform for sharing visual 
content. Your posts can include photos, videos, and 
carousels (multiple images or videos in one post).

Example: If your museum is featuring a new exhibit, 
create a series of posts highlighting specific artifacts or 
interactive displays. Pair each image with informative 
captions that tell the story behind the artifacts.



How to Use Instagram Posts to Promote Your Museum

Use this section for regular updates and 
engaging content. 

• Exhibit Highlights: Share close-up shots 
of artifacts, installations, or historical 
objects.

• Events & Announcements: Post about 
upcoming exhibits, workshops, or 
museum tours.

• Behind-the-Scenes: Show your 
audience how exhibits are set up or how 
artifacts are preserved.

• User-Generated Content: Repost 
visitors’ photos with proper credit to show 
their experiences.



Understanding Instagram’s Features: Stories

Instagram Stories are short, temporary 
posts that last for 24 hours. They’re 
perfect for sharing real-time updates, 
sneak peeks, and interactive content.

Example: Share a story featuring a 
curator explaining the significance of a 
newly installed exhibit. You can also add 
interactive features like polls or questions 
to engage your audience.



How to Use Stories to Promote Your Museum

• Post teasers for upcoming events 
or exhibits.

• Tell stories about your collections.
• Use the "Swipe Up" feature 

(available if your account has over 
10,000 followers) to direct 
followers to your website or 
ticketing page.

• Share visitor experiences by 
reposting their stories.

• Use stickers like polls, questions, 
or quizzes to encourage 
engagement.



Reels are short-form videos that 
are ideal for showing engaging, 
fast-paced content.

Example: Create a reel that takes 
viewers on a quick walkthrough of 
your latest exhibit or a behind-the-
scenes tour of the museum's 
preparations for an event.

Understanding Instagram’s Features: Reels



• Highlight key exhibits or special events 
in quick, engaging snippets.

• Use trending audio or hashtags to 
increase visibility.

• Provide educational content, such as 
fun facts about historical artifacts.

How to Use Reels to Promote Your Museum



• High-Quality Visuals: Ensure that photos and videos are well-lit and clear. Use close-
ups of artifacts to capture detail.

• Consistent Branding: Maintain a cohesive look by using the same filters, colors, and 
tones across posts.

• Graphics: Use tools like Canva to create eye-catching graphics for announcements or 
informational posts.

Creating Engaging Visual Content



Crafting Compelling Posts and Captions

• Keep your captions concise and engaging. Ask questions to encourage interaction.

• Include relevant hashtags like #museum, #art, #history, and hashtags unique to your 
museum or local community to increase discoverability.

• Use location tags to make your posts visible to users in your area.



Building and Engaging Your Audience

• Promote your Instagram handle on your website, email newsletters, and physical signage 
within the museum.

• Encourage visitors to follow and tag your museum in their posts or stories. You can 
incentivize this with contests or giveaways.

• Respond to comments and messages promptly to build relationships with your audience.



Analytics and Insights

• Track Engagement: Use Instagram Insights to see which posts perform best. 
Analyze likes, shares, and comments to adjust your content strategy.

• Optimize Posting Times: Post during peak engagement times, which can vary 
depending on your audience’s habits.



Best Practices for Instagram Marketing

• Dos: Post regularly, use high-quality images, and engage with your followers through comments 
and direct messages.

• Don'ts: Avoid overly promotional content—focus on storytelling and educational value.

• Collaborate: Partner with other museums, local organizations, or influencers to cross-promote 
content and expand your reach.


